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PROFESSIONAL EXPERIENCE 

Senior Project Manager, Novo Nordisk	08/2023 – Present
Lead strategic initiatives enhancing GLP-1 patient experiences through patient support and brand projects.
· Manage end-to-end execution of multiple projects to improve the patient journey for 4 branded GLP-1 medications, ensuring alignment with company objectives and regulatory standards.
· Oversee creation and optimization of branded websites, elevating user experience and accessibility.
· Drive cross-functional collaboration by leveraging MS Projects, Teams, and other project management tools to increase efficiency across multiple divisions.
· Recognized for a strategic and solutions-oriented approach, balancing compliance requirements with creative problem-solving to deliver impactful outcomes.
Sr. Digital Project Manager, Merck 	03/2022 – 07/2023 
Directed a multifunctional team to launch a large-scale vaccine digital marketing campaign across 20 countries.
· Oversaw content development and website launches in a heavily regulated environment, ensuring compliance with global standards. 
· Improved team productivity with agile tools such as JIRA and Microsoft Teams, streamlining delivery across divisions.
· Boosted campaign success by applying social listening insights to design compelling customer journeys.
· Applied creative strategies to overcome complex regulatory challenges while ensuring engaging campaign delivery.
Founder & Events/Travel Project Manager, PYNKIWI 	12/2019 – 03/2022 
Built and launched a customer-centric group travel company, curating tailored itineraries for families, friends, and corporate clients.
· Planned and executed the company’s launch event while also managing conference appearances, expanding brand visibility and partnerships.
· Directed corporate events and promotional campaigns, aligning them with brand goals and customer engagement.
· Established a robust customer service system, training staff to deliver exceptional end-to-end guest experiences.
· Designed a customer-focused itinerary platform, ensuring personalized travel experiences.
· Cultivated partnerships with local vendors and leveraged GDS (Galileo, Travelport) and NDC systems (Farelogix SPRK, IAG TAP) to streamline operations.
· Applied project management practices using ClickUp and Zendesk to ensure organizational efficiency and client satisfaction.
· Known for strategically transforming challenges into opportunities, leveraging creativity to design innovative solutions in both travel and events.
Customer Service Associate & Closing Manager, Safeway 	10/2021 – 07/2023 
Ensured exceptional guest service and operational compliance while supervising closing operations and supporting frontline staff
Brand & Events Project Manager, Icon Fashion 	09/2013 – 09/2019 
Drove business development by superintending social media and in-store marketing projects; led a team consisting of video content creators, graphic designers, and social media account managers.  
· Planned and executed launch events to establish brand awareness and market presence.
· Directed conference and event marketing projects, including social media and in-store activations, by training and mentoring a results-oriented team.
· Developed and supervised creative marketing campaigns tied to cultural events, including Angola Women’s Day and Valentine’s Day, resulting in a 50% increase in sales.
· Reduced launch costs by 30% by strategically negotiating vendor partnerships and venue agreements.
· Recognized for innovative solutions and a strategic mindset in event execution and brand growth.

Junior Project Manager, Proximity BBDO 	01/2018 – 07/2018 
Supported international digital and experiential marketing campaigns for Procter & Gamble, coordinating cross-functional teams and creative activations across multiple global markets.
· Coordinated the execution of digital and experiential marketing campaigns for Procter & Gamble across multiple international markets.
· Partnered with account executives and creative teams to develop event-driven brand activations, ensuring alignment with strategic campaign objectives.
· Designed and implemented quality and information-gathering templates for brand representatives, improving consistency across regional markets.
· Streamlined communication between brand managers, developers, and external partners, ensuring timely project delivery and alignment with brand messaging.
· Contributed to creative problem-solving and event strategy for product launches across France, Portugal, Greece, Latin America, the UK, and Turkey.

SKILLS 
Event Planning & Execution | Creative Event Design | Guest Experience Design | Conference & Trade Show Management | Corporate Event Management | Travel Itinerary Design | Hospitality Marketing | Vendor & Venue Negotiation | Customer Relationship Management | Strategic Problem Solving | Project Planning & Execution | Cross-Functional Team Leadership | Stakeholder Communication | Risk Management | Digital Campaigns | Social Media Strategy | Inbound Marketing | SEO | Branding & Storytelling | Marketing Management | MS Project | ClickUp | Monday.com | JIRA | Microsoft Office Suite | Teams | WordPress | IONOS | Zendesk | Adobe Photoshop | Illustrator | InDesign | Premiere Pro | GDS (Galileo, Travelport) | NDC (Farelogix SPRK, IAG TAP)

Fundamentals of Digital Marketing Certificate, Google 	2020 

EDUCATION 

	Universidade Europea
Hospitality Management 

	2026

	The American University of Paris  
Master’s in international relations
	2018 

	 
	 

	Suffolk University  
Sawyer Business School  
	2016 

	Bachelor of Science in Global Business and Entrepreneurship 
	 



